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Preface

Preface
It doesn’t matter whether your business consists of just you or 2,000 employees – if you don’t get seen by the right people, 
you won’t make the sales you need. Advertising has changed enormously over the last ten years. While there is still a large 
space for offline marketing, online marketing has not only come into its own, it’s now become a necessity. 

There’s a part of online marketing known as search engine optimisation, or SEO. You use SEO to get your website(s) 
showing up on the search engines when people are looking for your type of service or product. You especially want to 
appear on page one at least once and preferably many times. 

There are many misconceptions about SEO, one of the main ones being that it’s hard – it’s not. I want to show you how you 
can optimise your site and make sure you get seen on page one of the search engines and all over the Internet. In this book 
I’ll cover what you need to do with your site and its contents, and how to get many complementary and social sites linking 
to yours. I’ll assume you know little or nothing about SEO and will show you in simple language what needs to be done. 

There’s a lot here and I’m not expecting you to implement each part all at once! Just add one strategy at a time, picking 
the bits that interest you, and delegating or outsourcing the parts that don’t.

With very best wishes for a successful campaign

Jacqui Carrel

Cinnamon Edge

I’m a partner in Cinnamon Edge. Cinnamon Edge provides cross-platform strategies to help UK and world-wide business 
get seen by the people who want to buy from their services or products. Services include:

•	 Search engine optimisation (SEO)
•	 Marketing, including email (‘permission’) marketing 
•	 Website analysis (to see how your site and your competitors’ sites are faring in terms of SEO, amount of 

competition, visitors’ perception, etc)
•	 Website creation (mobile websites too)
•	 Keyword analysis
•	 Competitor analysis
•	 Reputation management
•	 Mobile marketing
•	 Writing (from business literature to books)

Cinnamon Edge also offers training and coaching in business writing, book writing, SEO, online marketing, and more. 
Training is in the form of workshops and can take place at your business or a nearby venue. 
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Find Out More 

•	 Visit www.cinnamonedge.co.uk and browse the site for details of services
•	 Call us on 

 - 01284 767 193 (UK and Channel Islands) 
 - +44 1284 767 193 (International) 
 - between 9.00am and 5.00pm GMT

•	 Email us on info@cinnamonedge.co.uk 

Download FREE Guides

Visit www.cinnamonedge.co.uk/resources to access helpful links and downloadable resources and guides; these are added 
to regularly.
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Introduction to Search Engine Marketing (SEO)

1  Introduction to Search Engine 
Marketing (SEO)

When people want information, a huge proportion of them look online. Using a computer or mobile device they will use 
Google or another ‘search engine’ to help them find what they need. A search engine searches the web for websites that 
will help answer queries and lists them in their SERPs (search engine results pages). 

You can use search engines for:

•	 Finding out how to do something
For example, ‘how do I add a picture to my blog’, ‘how to make mortar’, and ‘how to prune roses’ 

•	 General research 
For example, ‘what is the structure of omega-3 fatty acids’, ‘who wrote Wuthering Heights’, ‘what does HD ready 
mean’, and ‘best plants for a shady area’

•	 Specific research
For example, ‘best omega-3 supplement’, ‘Samsung TV LE46D580 46” HD ready’

•	 Finding a location
For example, ‘tourist information Birmingham’, ‘garden centre Norwich’ and ‘PJL barbers Sydney’

•	 Finding services
For example, ‘mobile phone shop Leicester’, ‘TV repair Leighton buzzard’, ‘who does drain unblocking in 
Southampton’

•	 Looking for reviews
For example, ‘best cylinder vacuum cleaner’, ‘best Indian restaurant Cambridge’, ‘best hosting deal’

•	 Looking for specific people or businesses
For example, ‘Joe Bloggs’, ‘Alan Sugar’, ‘JCC solicitors’

•	 Looking for forums
For example, ‘forum for complementary health’, ‘mediterranean gardening forum’, ‘marketing advice forum’

•	 Booking and buying trips and theatre, etc
For example, ‘train bookings London to York’, ‘which airlines go to Christchurch’, ‘theatre royal book pantomime 
tickets’
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All the questions, phrases and single words are usually known as ‘keywords’. To make the process easier, you don’t need 
to use capitals, and the search engines will interpret common misspellings; for example, if you put ‘verucca treatment’, 
you will get something along the lines of, ‘Showing results for verruca treatment’.

As more and more people go online, every business with a website has the potential to be found. Of course, the website 
has got to be easy to find, and that’s what this book is about. A website also needs to draw people in and get them to take 
an action such as signing up to your newsletter, or calling you – that’s the subject for a different book, but bear in mind 
what your website looks like, and what you’ve written in it matters as much to its visitors as the search engines. 

The aim with search engine optimisation is to get your site:

•	 To page one of the SERPs (Google, Yahoo! and Bing, etc)
•	 To get as far up page one as you can, as most visitors click the first relevant result they see
•	 To get in the top few results on other searches (Facebook, YouTube, etc)

When the results come up, you’ll see a mixture of ‘organic’, paid for results, and Places with an associated map; an example 
is shown below (see fig 1.1). Sometimes there are no Places listings. Places with the (see fig 1.2). Organic results are shown 
because Google et al see them as being relevant to what you’re searching for. 

Fig 1 Google search results showing Places
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Fig 2 Google results with no Places

1.1 What is Search Engine Optimisation?

Search Engine Optimisation/Optimization (‘SEO’) is the process of optimising your website so it gets:

•	 Noticed by the search engines 
•	 Shown on the search engine results pages (SERPs) when people are looking for what you offer

SERPs stands for Search Engine Results Pages. SERPs bring up a mixture of results consisting of:

•	 Paid ads (where there is enough completion for the keyword). Google’s paid ads are known as ‘AdWords’
•	 ‘Organic’ results. These are results you haven’t paid for; Google has shown these sites because they are seen 

to be relevant to user’s search
•	 Map. Sometimes a local map is triggered, and sometimes not, depending on the keyword used and who 

locally has a ‘Places’ page using that keyword

Paid ads are shown to the right of the page and, if it’s a competitive term, above the organic results. You might also see 
them at the bottom of the page. If a map is shown, the organic results are often shown beneath them; sometimes a well-
optimised and relevant site shows above the map.
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The further up the page you are, the better, as studies consistently show the very large majority of users click on the first 
listing. The second and third listings, and the ones that appear just above the fold (just before someone has to scroll down), 
get quite a few clicks; the rest get relatively few.

Optimisation is especially important where there is a lot of competition, and for two reasons: there are only a certain 
amount of ‘organic’ results shown on page one (you’re pretty unlikely likely to get seen if you’re not there), and competitive 
keywords tend to bring up maps, meaning there are fewer organic places left. If you don’t come near the top of the maps 
listing, you most definitely need a well optimised site.

Of course, it’s not just your website that can get seen. If you have content on picture, audio and video sites, they can show 
up in the SERPs too. 

GOT-THE-ENERGY-TO-LEAD.COM
We believe that energy suppliers should be renewable, too. We are therefore looking for enthusiastic  
new colleagues with plenty of ideas who want to join RWE in changing the world. Visit us online to find  
out what we are offering and how we are working together to ensure the energy of the future.
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1.2 A few things to keep in mind

1.2.1 Google

To make for easier reading, we’ll talk about Google, by far the most used search engine. Unless they’re specifically mentioned, 
assume the same principles are being used for Yahoo! and Bing.

1.2.2 YouTube and Facebook

Strictly speaking, YouTube and Facebook aren’t search engines, but more and more people are using them as such. In fact, 
YouTube searches come second only to Google! We’ll talk about making a presence on these two sites later on in the book.

1.2.3 Who is finding you? 

While this book is about finding websites, we need to mention here about who’s looking for you. A large proportion of 
people will find you via a search on their computer, but an increasingly large proportion of ‘surfers’ (people looking on 
the Internet) are using mobile devices such as smart phones and tablets. 

As such, make sure you have a mobile-friendly version of your website, because you want visitors to engage with your 
website; you don’t want them to click away almost immediately because the web page is too slow to load or because they 
have to scroll horizontally.

1.2.4 Think landing pages

A landing page is the page a viewer lands on when they’ve clicked a link through to your site. A prospect is someone who 
might buy from you to take some other positive action such as phoning you or signing up for your newsletter. (When a 
landing page is just used to get you to sign up for something, it’s called a ‘squeeze page’.)

Whether someone is using a mobile device, laptop or desktop, and no matter how device-friendly your website is, if your 
‘landing page is not relevant to a searcher’s needs, they will click away. This has two main effects:

•	 You miss out on converting a prospect
•	 Google et al notice when this happens a lot and conclude your page is not as relevant as you had promised; 

this can adversely affect your search engine rankings; in fact, if you click away quickly back to the results 
page, a ‘Block all www.thissite.com results’:

Fig 3 You can choose to block a site from future results
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In addition to optimising your page, make sure your landing page is relevant to viewers, easy to read, easy to navigate 
from, and that it contains a call to action such as, ‘Click Here to Buy Now’ and ‘Call us now on 01234 567890 to claim 
your free widget’. 

1.2.5 Local search

Online browsing has changed over the last few years in that many more people are using ‘local searches’. A ‘local’ or 
‘geotargeted’ search is where someone specifies a location along with their search term. Even when they don’t, depending 
on the search term used, Google will often pull up ‘local results’.

You can optimise your site for local searches and, done well, you have a good chance of being seen. This is good news as 
such searches used to bring back results dominated by large directory sites. In fact, if you don’t optimise for local search, 
your site stands a good chance of not being found on page one.

Why the focus on local searches? People have always wanted to buy locally but traditionally searched using the Yellow 
Pages, classified ads in local papers and magazines, and word of mouth. What has changed is that people are using the 
Internet both to find local services and check out reviews on products and services before they commit to purchasing. 
These reviews, along with social media, also offer ‘word of mouth’ functionality!

Google’s emphasis on returning local results for ‘local searches’ means that small businesses have just as strong a chance 
of getting seen as their larger competitors. (Google are beginning to add more social media results to the mix, so make 
sure you develop your social media presence along with your website.)

Another benefit of optimising your website for local searches is that it is usually far cheaper than taking out advertisements 
in the Yellow Pages, print media and local radio and TV. Of course, if you are getting good returns on your investment 
in traditional advertising, keep it going until the ROI isn’t worth the cost and effort; meanwhile, build up your online 
presence at the same time.

1.3 The two types of search engine optimisation

Search engine optimisation takes place onsite and offsite. 
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‘Onsite SEO’ looks at optimising both your page content and ‘meta tags’ (the bits behind the scenes). Offsite SEO looks at 
building relevant links through to your site and driving relevant ‘traffic’ to it – the ‘traffic’ is the word used to mean your 
website visitors. We’ll be looking at these in depth later in this book.

Good optimisation depends a lot on using the right ‘keywords’; we’ll look at how to research and use your keywords in 
the next section, with further references to them in the SEO part of the book (chapters 4 and 5).

By 2020, wind could provide one-tenth of our planet’s 
electricity needs. Already today, SKF’s innovative know-
how is crucial to running a large proportion of the 
world’s wind turbines. 

Up to 25 % of the generating costs relate to mainte-
nance. These can be reduced dramatically thanks to our 
systems for on-line condition monitoring and automatic 
lubrication. We help make it more economical to create 
cleaner, cheaper energy out of thin air. 

By sharing our experience, expertise, and creativity, 
industries can boost performance beyond expectations. 

Therefore we need the best employees who can 
meet this challenge!

The Power of Knowledge Engineering

Brain power

Plug into The Power of Knowledge Engineering. 

Visit us at www.skf.com/knowledge
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2 Research
Researching what keywords people use when they are searching for your product/service (and even location) can pay 
dividends.

2.1 Search engines search for you

Increasingly, people are using search engines to help them find services or products. To do this, they simply type a ‘keyword’ 
into a search engine – sites that are designed to trawl the Internet for relevant information and then display it to you. 

‘Keyword’ is used both to mean a single word search term, such as ‘plumber’, and a phrase, such as ‘specialist plumber’. A 
‘long tail keyword’ is a phrase where several words are used, such as, ‘where can I find a specialist plumber in Cambridge?’

The displayed results from a keyword search contain links to the websites, sometimes to their home page, and sometimes 
to an internal page. You will usually also see links to social media pages and sharing sites (videos, pictures, documents, 
presentations, news, etc).

The search engines most commonly used today are Google, YouTube, Facebook, Bing, and Yahoo! They ‘trawl’ sites looking 
for the keywords that a searcher has typed in; they look for the keywords from:

•	 Headers
•	 On-page text
•	 Page titles
•	 Inbound links and anchor text
•	 Internal links and anchor text
•	 Descriptions
•	 Alt tags

It’s estimated up to 25% of your overall search ranking comes from on-page SEO and, as such, the more your website 
pages are optimised for a specific keyword, the better. The other 75% comes from off-page SEO, much of which involves 
‘incoming links’ where other sites link to yours.

2.2 Paid ads

You don’t need to use paid ads, but they are another good way of appearing on page one. A paid ad may be small but 
you still need to optimise it:

•	 You need to use your keyword
•	 You need to use AIDA (to grab Attention, get Interest, build Desire, and have a call to Action)

Always test. You can split test all sorts; test one ad against another, changing only one component at a time. 
The ‘winning’ ad becomes the ’control’, and you test a new version against the control

http://bookboon.com/


Download free eBooks at bookboon.com

Search Engine Optimisation

17 

Research

•	 You need to make sure you have a relevant landing page
That is, the landing page needs to be relevant and have good content; Google does not like you to connect to 
a ‘squeeze page’ from a paid ad. A squeeze page is one that’s there merely to get your details

You pay each time someone clicks on your ad, so it’s in your interests to make sure they land on a relevant page anyway! 
Generally speaking, if you pay more per click than your competitors, you’ll appear higher up the paid ads. However, if 
plenty of people click on your ad and stay on your site (rather than clicking away straight away), then Google will reward 
you by placing you higher up the list of paid results and charging you less per click.

2.3 Keywords

If you want people to visit your website, you need to know your keywords; get it wrong and searchers will end up at a 
competitor’s website because their website is showing in the SERPs and yours is not.

There are several factors that will help determine what keywords you choose and use, and we’ll look at these in a minute.

2.3.1 Keyword testing

You must make sure the keywords have sufficient search volumes. If only a handful of people a month are searching for 
a particular term, then it’s not probably worth optimising a page for the keyword unless you are selling something that’s 
very specialist.

Your keyword needs some competition, but not too much. For example, if you choose the keyword ‘mortgage’, you will 
have a HUGE amount of competition! You’ll be better off looking at variations such as ‘first time mortgage London’.

Having no competition, unless you have a truly new product, probably means people are not searching on that term. How 
can you tell? Put the keyword into Google and see if there are any paid ads for it. If there are none or only a couple, the 
chances are it’s not one people usually search on.

2.3.2 Research vs buying keywords

People aren’t always looking online to buy; often they are researching something. 

•	 The pros of researchers visiting your site:
 - If they stay and browse, Google notices and rewards you (adding to your chances of being ranked 

well)
 - If your site is well-laid out, informative and has a way of engaging visitors’ attention, you can get 

them into your sales process, even if it’s only signing up for your newsletter
•	 The cons of researchers visiting your site

 - If they land on a page and click away very quickly, Google notices and this diminishes your chances 
of being ranked well on that term

 - If you’re looking to sell a product or service, you want to be attracting buyers or prospects rather than 
researchers

http://bookboon.com/
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In addition, you want to make sure your keywords are relevant: you don’t just want traffic; you want high quality visitors 
- those that you can convert into buyers or at least strong prospects. Irrelevant traffic won’t just cost you in SEO terms; 
it can cost you in terms of wasted time. For example, let’s say you are a small firm of solicitors based in Norfolk and you 
are ranked well for the term ‘solicitors’:

•	 You may get people calling you from London, Newcastle or Cambridge – this is all well and good, but 
people by and large prefer to use local solicitors

•	 This means you are wasting staff time
•	 It also means you are spending less time on optimising for local leads 

Essentially, this means determine what it is you want people to come to your site for, and research your keywords accordingly.

2.3.3 Short tail vs long tail vs geotargeting

Short tail keywords are ones that are just that – short. Examples include, ‘SEO’, ‘mortgage’, ‘solicitor’, ‘dining room furniture’, 
‘boat repairs’ and ‘garden centre’. These are not only the hardest ones to rank for, they’re not always buying keywords 
either – someone searching on ‘dining room furniture’ may just be seeing how they can sell their own, or looking at the 
history of dining tables. This is not to say ranking for short tail keywords is wrong – it’s not; it just depends on what your 
particular needs are.

With us you can 
shape the future. 
Every single day. 
For more information go to:
www.eon-career.com

Your energy shapes the future.
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Longtail keywords are those that are phrases or questions that people put into the search engines – they’re not necessarily 
what you’d think of ranking for, so you need to think of what your visitors want. For example, instead of typing in ‘SEO’ or 
‘search engine optimisation’, people are more likely to write ‘how to get on page one of Google’, ‘how can I get my website to 
show on the first page of Google’, ‘how can I improve my search engine rankings’, and ‘how do I use social media in SEO’.

Geotargeted keywords are ones that are location based. They may be long or short. Examples include, ‘SEO Cambridge’, 
‘online marketing firm Bury St Edmunds’ and ‘who does websites and SEO in Luton’. Google quite often adds a local 
element even if you don’t put one in by bringing back a local map among generic results:

Let’s look at numbers: at the time of time of writing, ‘solicitor’ brings back over 30 million results...and only 10 of them 
show on the front page! Have a go yourself using search phrases like ‘how to choose a good divorce solicitor’, ‘solicitor 
[your town]’, ‘divorce solicitor [your town]’, and ‘who is the best divorce solicitor in [your town]’.

Here’s what happens when I put in the term ‘solicitor’ – the results are a mixture of local and non-local (sometimes a 
couple of organic searches will show above the Places, and sometimes not):

Fig 4 Google returning geotargeted results
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To see the difference a word can make, do the same for a search term relevant to your business, and then try one with 
your location included. Bear in mind that, unless you have Web History (via Tools) switched off, Google will personalise 
your search results basing them on your past browsing history. This means you can be sitting next to someone and you’ll 
both see different results for the same search.

2.3.4 How to research keywords 

In addition to brainstorming ideas, there are a number of ways you can research what keywords people are using when 
they’re searching. For example:

•	 Just ask people
•	 Look on Yahoo Answers for the questions people are asking - click on the most popular tab for a section:

Fig 5 Using Yahoo Answers as a research tool
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•	 Use Google’s predictive suggestion tool – as you start typing in the search box, Google shows what other 
searchers have typed, as you’ll see in figures 6 and 7:

Fig 6 Using Google’s predictive facility to search for keywords people use around ‘furniture restoration’
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Fig 7 Using Google’s predictive facility to search for keywords people use around foot care

You can also use tools that are especially made for keyword research. These can be free or paid.

2.3.5 Free keyword research tools

There are a number of free keyword research tools out there. Some of them are freemium – that is, they have a free 
version but also highlight their paid version which offers more features. To start off with, the free versions are just fine; 
an Internet search will come up with a list.

Try Google’s free Keyword Tool. It’s been designed for AdWords users in mind but is good for some keyword research. 
If you have an AdWords account you get access to more search results, but even with no account you can get some very 
good ideas. Even better, you can download results as a .csv file to use in a spreadsheet.

Go to https://adwords.google.com/select/KeywordToolExternal and this screen will open up. Note you have two options:

1) You can search around specific keywords
2) You can search the websites of existing competitors (use ones that are ranking well!)

The red boxes highlight where you can set options or find help:

https://adwords.google.com/select/KeywordToolExternal
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Fig 8 Using Google’s AdWords tool to find keywords people are searching with

The tool will show you how much the keywords have been searched on and how much competition there is. It will also 
show you related keywords. 

How to use it: 

1. The ‘Local Monthly Searches’ column shows results for your country; click on the column header to sort in 
descending order of popularity

2. Look to the left and you’ll see a column marker ‘Competition’; look for those that show a medium level of 
competition

3. Choose the most popular search terms that have a medium amount of competition (a lot of competition 
means you’ll find it harder to rank for that word or phrase, and too little probably means people aren’t 
searching for/buying using that keyword); you’ll probably find your keywords consist of 2-4 words each 

If you’re looking for local traffic, also use the keywords with your name, town and/or county written after. For example, 
you might have ‘antique furniture restoration’, ‘JC Fotheringboys antique furniture restoration’, ‘antique furniture restoration 
Chichester’, ‘antique furniture restoration Sussex’ and ‘antique furniture restoration West Sussex’ (Chichester is a small 
city in the county of West Sussex, UK).
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Using local terms means you’re less likely to be competing with national firms, Google is more likely to list you on a local 
search, and people are more likely to want to see a local firm. 

Use Open Site Explorer (www.opensiteexplorer.org) to find out what sites are linking to yours and any competitors’ sites 
that do well in the SERPs. The linking analysis is handy in itself, but the tool also shows what anchor text has been used 
to link to the pages. Anchor text is the words used for a clickable link; in this case, ‘click here’ is the anchor text: ‘For 
more information, click here.’

Yahoo Site Explorer has now merged with Bing to form a set of webmaster tools, including keyword help. There is plenty 
of overlap with the Google webmaster tools but it’s worth signing up to both:

•	 www.google.com/webmasters/tools 
•	 www.bing.com/toolbox/webmaster 

2.3.6 Paid keyword research tools

There are a number of good paid keyword research tools including:

•	 Word Tracker
•	 Market Samurai
•	 Wordze
•	 Keyword Spy
•	 Keyword Country 
•	 Spyfu

Free online Magazines

Click here to download
SpeakMagazines.com

http://www.opensiteexplorer.org
http://www.google.com/webmasters/tools
http://www.bing.com/toolbox/webmaster
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Some of these offer a free ‘lite’ version and some offer a free trail, so have a good look around.

2.3.7 Competitor analysis

Look for competitors who are doing well – they don’t have to be in your part of the country. First, do a search on Google, 
and look for the top three organic results and Places results. Look also at Pay Per Click ads that appear consistently over 
weeks or months:

Fig 9 Look at competitors’ sites near the top of page one and those in the paid ads

Open each site and, on the relevant page, right click your mouse. A menu will come up: left click on ‘View source’ and 
the coding of the site will come up: 

http://bookboon.com/


Download free eBooks at bookboon.com

Search Engine Optimisation

26 

Research

Fig 10 How to view the source code of a website

Fig 11 Description and keywords in the source code
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Don’t worry about most of the coding – just look to see what the webmaster has included in the ‘keyword’, ‘title’, ‘description’, 
‘H1’ and ‘H2’ tags and metatags. If you can’t find them easily, search using the Ctrl+F keys. Fig 11, above, shows the 
description and keywords:

•	 Description: this is the part that shows up on the search results – we’ll be looking more at this in Chapter 3
•	 Keywords: while some search engines use these, Google doesn’t at present. Nonetheless, we encourage you 

to use them, not least because it helps you focus on what a page is about. In this case, the keywords are 
showing you what successful businesses in your field are concentrating on

In addition, have a look at what keywords have been used in the heading and subheadings of each page. If you look in 
the code, they should have H1 and H2 tags around them respectively – again, more on that in Chapter 3.

Also look at the paid ads. Make a note of whose ads keep appearing over the next few weeks – they will be the ones who 
deem it profitable to pay to advertise on those keywords. Look at what words they use in the ads themselves, and also at 
the metatags on their websites.

Repeat these exercises on popular sites such as YouTube, Facebook and Ezine Articles. 

2.3.8 Keyword density

Keyword density refers to how often your keyword or phrase appears in every hundred main words – ‘stop’ words such as 
‘and’, ‘a’, etc, aren’t included. The general rule of thumb is to keep the number of times you use a keyword on a given page 
down to a level where the text reads naturally. Of course, the more content you have, the more your keyword can appear.

... BrowserTexting

SMS from your computer
...Sync'd with your Android phone & number

SMS from your computer
...Sync'd with your Android phone & number

SMS from your computer
...Sync'd with your Android phone & number

SMS from your computer
...Sync'd with your Android phone & number

Go to 

BrowserTexting.com

and start texting from 
your computer!

FREE
 30 days trial!
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2.3.9 Keyword do’s and don’ts 

A few years ago many people used techniques which are now seen as absolute no-no’s in terms of SEO. Here are some 
do’s and don’ts:

•	 Do have one primary keyword per page
•	 Use it in the page title, the headings (especially the h1 tag) and subheadings, in the first and last sentence, in 

anchor text, and a few times elsewhere; bold or italicise it once or twice
•	 Don’t use your keyword so many times it makes reading difficult or your content seem unnatural: write for 

your audience first and search engines second
•	 Do aim to use your keyword two to three times per 100 words
•	 Do use your keywords in context, and using a singular, plural or gerund where appropriate
•	 Do use synonyms as well
•	 Do use modifiers, such as ‘How to...’, ‘Best way to...’, What to do when...’, and ‘[Keyword] | Top Ten Tips...’
•	 Don’t ‘stuff ’ keywords in; that is, don’t write the keyword 100 times and hide them by putting them in the 

same colour as the page
•	 Do spend time instead on adding fresh, original and valuable content
•	 Do make the content easy to read: use headings, short paragraphs, bullets, graphics, etc
•	 Do use your keywords in the metatags (page description, h tags, tags, page title, images, etc) and page URL
•	 Do link internally from other complementary pages

Whilst keyword density and on-page optimisation is an important facet of SEO, what is more important than worrying 
about your keyword density is the number of related and complementary incoming links to your site’s pages. 

http://bookboon.com/


Download free eBooks at bookboon.com

Search Engine Optimisation

29 

On-Page SEO

3 On-Page SEO 
On-page SEO means the optimisation you do to the site itself in terms of content and ‘metatags’. Whilst not as important 
as off-page optimisation, it’s still an important part of your overall SEO campaign, not least because you want your pages 
to match up to visitors’ expectations, especially if they have arrived there by clicking a descriptive link. In fact:

•	 You probably won’t get to the top one or two spots in the SERPs with on-page SEO alone
•	 However, if you have good off-page SEO, your on-page factors will help get you onto a better page 

(preferably page one), and higher up that page

On-page optimisation is about having the best keyword for each page. It’s also about making your page content relevant 
to those keywords... and letting Google know about it.

We’ll look now at the different aspects of on-page SEO, starting with pages’ content.

3.1 Content

Good content matters for three main reasons: you want the search engines to see it; you want people to stop and read it; 
and you want the search engines to notice people are engaging with your page whether they are staying on it to read, or 
clicking in a link to another page in your site.

Let’s first look at what good content is. People land on your site because they want the answer to a question, so good 
content is copy (words) that gives them the information they need. For example, ‘Are you diabetic? It’s important you 
care for your feet and check them regularly. Here’s what to do...’

Poor content goes on about you, the business owner. For example, ‘Established in 1864, we at Darling’s Solicitors pride 
ourselves on...’

Good website content is easy to read, and links are easy to see, whereas poor content means you have to peer at it. It makes 
a poor viewing experience and people often click away in annoyance. To make your visitors’ experience as good as possible:

•	 Use a main heading and subheadings
•	 Use a medium sized sans serif font
•	 Have good contrast between the words and the background

http://bookboon.com/


Download free eBooks at bookboon.com

Click on the ad to read more

Search Engine Optimisation

30 

On-Page SEO

•	 Have plenty of white space
•	 Have at least 250 words on a page, not including ‘stop words’ like ‘and’, ‘but’, and so on
•	 Include relevant links within the text and make the links easy to see
•	 Include pictures
•	 Makes use of tabs or sliders (so people don’t have to scroll too much to find what they need)

As you would with a magazine article or sales letter, get your important and eye-catching content at the start. Use your 
subheadings to give the gist of the story and to pull the reader’s eye down.

Use original content where you can. Make sure too that you update your site regularly, especially if you’re in a fast-changing 
field like health or law. If you’re happy with the way your main pages are, add fresh content via news, and FAQs. If you 
can, add the articles and news through a blog page that’s part of the site.

Are you looking for
an affordable

MBA education?

 ▶ tuition starting at $155 / month
 ▶ Interactive Online education
 ▶ study without leaving your home

 ▶ programs in English or Russian

Join American
LIGS University

today!

visit www.ligsuniversity.com to find out more!
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Some people make use of private label rights (PLR) materials out which, for a fee, you can claim as yours. However, if 
you have access to PLR materials and use them ‘as is’, you can be sure plenty of other people are doing that too. Instead, 
use the PLR as a basis, changing the content by at least 30-60%, as Google is less likely to rank pages that are the same as 
other sites’. The changes can be made by shuffling the content, adding your own examples, and using synonyms.

The bad news is, good content by itself is not good enough: you need to optimise it. The good news is, the process is 
straight forward, and we’ll look at later. In the meantime, we need to revisit your keywords so we can see how they fit 
into your SEO strategy.

3.2 Keywords and your website name

The question we’re often asked is, ‘Should I use keywords in my domain (website) name to help with optimisation?’ Having 
a keyword-rich domain name used to help a lot. In SEO terms it helps less so now, but certainly doesn’t count against you. 
In addition, when people are looking at SERPs results and see a keyword rich domain name they may be more likely to 
click on it than one that doesn’t indicate what the company is about.

Here are a few pointers:

•	 If your business name is Jason Coles, then make sure you have that domain name, and consider getting one 
with your town/city name in too; in this case, York is a city in England:

 - jasoncoles.com (or .co.uk, .nz, etc)
 - jasoncolesgraphicdesigneryork.co.uk 

•	 You could also have a keyword-rich URL and use it as a blog (with links to your main site). Alternatively, 
redirect it to your site. This means, if people put in the domain name, they get taken automatically to your 
main site:

 - graphicdesignyork.co.uk 
 - bestgraphicdesigneryork.co.uk 

•	 Your business name may have the keyword in it anyway, in which case you are set:
 - thefootcarecentrekingslynn.co.uk 
 - theprintingcentresydney.au 

•	 Another way to add a keyword is to have it in a page or as a sub domain:
 - petespetplace.com/labradoodles
 - labradoodles.petespetplace.com 

Older domain names generally tend to do better than new ones, because the search engines see you’re not a fly-by-night. 
Nonetheless, if you implement good SEO practices, your new domain name can outstrip older ones.

Please note that http://yoursite.com and http://www.yoursite.com (or www.yoursite.com) are not the same website as far as 
the search engines are concerned! The www denotes a subdirectory – in this case meaning the ‘world wide web’. Choose 
between one or the other (have the www or not), and make sure all your links use the same format. For example, you 
may think you have 76 links coming into your site... but if you are mixing URLs, the search engines will see the 24 going 
to the http:// version and the 52 going to the www version as two separate sets of link juice.

http://yoursite.com
http://www.yoursite.com
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If you already have a mix, you can use a ‘redirect’ to send the ones going to http:// to the www, for example. We look at 
redirects in this chapter 3.

3.3 XML Sitemaps

We recommend everyone uses what’s known as an ‘XML Sitemap, usually known just as a Sitemap.
Once your site has been indexed, search engines ‘crawl’ your site. A Sitemap gives search engines gives a way to find pages 
on your site they might not necessarily have discovered. Submit your Sitemap if:

•	 Your site is new (and probably doesn’t have many links to it)
•	 Your site has a lot of archived content but you haven’t linked those pages to each other very well
•	 Your site has dynamic content 
•	 Your site is updated frequently (in fact, make sure you regularly update your Sitemap)
•	 Your site has pages featuring many images or rich AJAX 

(AJAX is a group of technologies for planning; your webmaster will know if you have this on your site)
•	 You want to let the search engines know about specific types of content on your site, like video, images, 

software, geographical information and news. 
You can set up a separate Sitemap for the news; it’s recommended especially if you have dynamic content, if 
people have to follow several links to get to your articles, and if your site is new.

•	 You have a mobile version of your website (make sure you use a specific Mobile Sitemap format)

You can find out about the Sitemap protocol formula 0.9 (used by the major search engines) at www.sitemaps.org/protocol.
html. The site also shows you how to set up a site map and submit it. In addition, a search on ‘make xml sitemap’ will bring 
up plenty of sites that help you do just that. If you’re using a platform such as WordPress, you can simply use a Sitemap 
plugin which will do the work for you. Another way of submitting the information is to via a text file or RSS/Atom feed.

NOTE 1: Please understand that if your pages aren’t relevant and optimised, having a Sitemap will not benefit your 
rankings! Having a Sitemap merely helps your site be found and searched; it it’s badly optimised or irrelevant to searches, 
it won’t show in the SERPs.

NOTE 2: http://yoursite.com and http://www.yoursite.com are seen as separate sites by Google. Decide from the start which 
of the two you want promoted through literature, links and sitemaps and set your site accordingly. If you already have 
both versions, you can redirect the http’s to the www versions, for example.

3.4 Getting Indexed 

If you type a website into the search bar and it doesn’t come up in the results, you know the site hasn’t been indexed. If 
yours hasn’t, log in to Google and Bing’s webmaster tools and submit your sitemap; you get taken through step by step. 
Make sure you have settled on your URL format before you start. Once the site has been indexed, software robots called 
spiders ‘crawl’ it and add the information found in the pages to their massive database. 

http://www.sitemaps.org/protocol.html
http://www.sitemaps.org/protocol.html
http://yoursite.com
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3.5 Site navigation

SEO isn’t just about getting links to your site and people to your pages: visitors need to be able to navigate (find their way 
around your site) easily. If you make it difficult for people to navigate your site, they’ll just click away. Use these pointers 
to help your navigation:

•	 Link the logo in your header to your home page
•	 Keep your primary navigation near the top of your page/site, and keep it simple
•	 Don’t offer too many navigation (menus and links) options on one page!
•	 Keep the navigation to two-three levels deep
•	 If it’s a big site, use additional bespoke secondary menus on inner pages
•	 Use breadcrumb trails if you have anything other than a very simple layout. Your breadcrumbs appear at the 

top of the page and may look something like:
You are here: Dogs > Breeds > Big Breeds > Labradoodles, where each of the words is hyperlinked to the 
corresponding page

•	 Have	navigation	links	in	your	footer,	and	maybe	in	your	side	bar
•	 Use	helpful	keyword-rich	anchor	text	to	link	between	pages
•	 Include	a	site	map
•	 Include	a	search	box	(put	it	where	it’s	easily	seen	–	usually	at	the	top	right	of	the	site,	or	the	top	of	the	side	

bar	if	you’re	using	one
•	 Don’t	use	Flash	or	JavaScript	for	your	navigation:	some	web	browsers	don’t	‘see’	them,	and	nor	can	some	

mobile	devices	(or	sites	where	Flash	has	been	disabled)
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When you’ve set up your navigation, ask a range of people to test your site: ask typical users, and get a full age range in 
too. Make sure they can find what they want on your site: to see lots of examples how not to set up your navigation, have 
a look at www.webpagesthatsuck.com/mysterymeatnavigation.html; prepare to laugh out loud and be shocked!

3.6 Frames and Flash

Using frames – where you find separate parts/pages nested within one page – used to be an absolute no-no in terms of 
SEO. Nowadays, search engines are beginning to ‘see’ frames and their content, but only for those sites set up properly 
with <noframes> tags. People who try to bookmark framed pages can get frustrated because they in fact bookmark the 
‘frameset’ which is usually the home page. Avoid frames if you can, but don’t worry unduly if you can’t.

Sites made from Flash don’t usually get crawled by the search engines because search engines are text based. This means 
your content needs to be in text format before it can be crawled and indexed. Thus, if you’re using Flash, include text 
equivalents too. Google can now read text and index the content in a Flash file, but not all search engines can. 

Remember mobile device users or people who have Flash disabled on their computer won’t be able to see the Flash content, 
so having the text equivalent included will make your content more accessible. Other users who will benefit from the added 
text will be those who have visual impairments, are using screen readers, or who have low bandwidth connections. In 
addition, using html for navigation means users will be able to bookmark text and place direct links in emails and ebooks.

In conclusion, Flash used in parts of your site, can be an effective way of engaging visitors. However, if you plan on making 
your whole site using Flash, you really need to take extra care with the structure and layout of the pages, and make sure 
you build plenty of incoming links from authorative and relevant sites.

3.7 Tags and metatags

Metadata is information about data. Metatags (or meta tags) provide information about the HTML (code) of your site. 
Metatags are found in the HTML (code) part of your website between the opening and closing head tags (<head> and </
head> ). The tags don’t show up on the web pages but can provide useful information about a web page, its content and 
more to search engines and developers. 

Search engines send out ‘crawlers’ to read the tags. Providing they’re not made with Flash, you can see the metatags of 
pages of your site and competitors’ sites by right clicking your mouse on a webpage. A menu pops up: left click on ‘View 
Source’ and you will see the tags in the code.

http://www.webpagesthatsuck.com/mysterymeatnavigation.html
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When you view the source code, the tags will look like something this:

<title>Your page title here</title>
<meta name=”title” content=”Your page title here”>
<meta name=”description” content=”The description of your site page here”>
<meta name=”keywords” content=”Your keywords here”>
<meta name=”robots” content=”noindex”>

There are numerous tags; in terms of SEO, we’ll look at the title, description, keywords, robots and header tags. 

How do you create the tags? 

•	 Some site builders allow you to fill in details and create and place the tags for you
•	 Platforms like WordPress allow plugins that do the same thing 
•	 By hand: there is a good tutorial at www.w3schools.com/html/html_meta.asp 

NOTE: when we talk about ‘tags’ in a post or social media site, we’re talking about tagging that content with specific 
keywords or ‘tags’.

3.7.1 Title tags

You may have noticed there were two Title versions:

<title>Your page title here</title>
<meta name=”title” content=”Your page title here”>

The first is a tag, and the second a metatag. Usually the text of the title will be the same in each, so why bother using the 
Title tag as well as the metatag? Well, the Title tag is important to use as well in that it helps viewers. It shows:

1. In the search results as a clickable link
2. In the title bar at the top of the browser window /tab 

http://www.w3schools.com/html/html_meta.asp
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Fig 12 The Title tag and page title

The Title metatag is also used by some search engines. If in doubt, use both.

Get “Bookboon’s Free Media Advice” 
Email kbm@bookboon.com

See the light! 
The sooner you realize we are right, 
the sooner your life will get better!

A bit over the top? Yes we know! 

We are just that sure that we can make your  
media activities more effective.
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3.7.2 Description Tag

If you don’t use a Description metatag, a search engine will bring up a selection or summary of what’s on the page – and 
it might not appear enticing enough for people to want to click through to the page. Instead, take the chance to set the 
words you want to appear. The Description tag looks like this.

<meta name=”description” content=”The description of your site page here”>

It shows up in the SERPs as a sentence below the title and URL, and gives the reader an idea of what that web page is 
about. The search term used here was ‘how to prune rose bushes’; notice how the search text and synonyms are bolded 
by Google, helping the viewer.

Fig 13 The Description meta tag and description

To avoid part of the description being cut off, keep the number of characters to less than 160. Whatever the length, get 
the important part of the message in first! 

3.7.3 Keyword tags

The Keyword metatag looks like this:

<meta name=”keywords” content=”Your keywords here”>

The roses site might use ‘when to prune roses, pruning roses, how to prune roses, rose pruning’, for example. 

You put in the keywords relevant to that page (not the whole site), and separate them by commas. Many search engines, 
Google included, don’t use the Keyword metatags to help them bring back the results, so why use them? It’s a valuable 
exercise in pinpointing what you want a page to be about, and in helping you craft your headings and content. Use 
synonyms and common misspellings too.
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3.7.4 Robot tags 

A Robot tag looks like this:

<meta name=”robots” content=”noindex”>

By default, a crawler will attempt to index all of your website’s pages, and will try to follow links between pages. Simply 
put, this tag allows you to say to a search engine you don’t want that particular page indexed and thus not shown on the 
SERPs – it might be a page that you want kept private from general view, or one that has a download available, but where 
you want people to sign up before accessing that page

3.7.5 H tags

H or Header tags need to be used on each page. H1, the main header, is the most important, and needs to be used on 
each page and to include the page’s keyword. Most web building software will allow you to highlight the words and choose 
‘heading 1’, just as you would with a word processor. If not, just put in the tags manually:

<h1>Your main heading here</h2>

H2 is a subheader, and so on. Use <h2> and <h3>. You can go further but, in terms of SEO and usability, you may consider 
linking to new pages rather than drilling down too far on the same page. Simply use the headers as with any document 
you might be writing so it would look something like this:

Fig 14 The H meta tags and headers

3.8 Images 

Images are very helpful:

•	 They add interest to your site
•	 They help illustrate points you make
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•	 They come up in searches, especially if someone is looking under Google Images
•	 They help your pages get spidered more effectively

To make the most of pictures, first rename your image so it doesn’t read something like ‘image 123.jpg’ to something that 
contains your keyword. See how this picture has shown up on Google Images...and how there is a link to the webpage itself:

Fig 15 Picture file name and link
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When you place a picture/graphic on your website, you’ll get the chance to add a caption and an Alt tag. Both help the 
search engines and viewers are more engaged when there are captions. When people hover their mouse over a picture, 
the Alt text shows. 

The Alt tag also helps if someone has a picture facility turned off. Instead of just seeing a square with a red cross, viewers 
can at least see what the picture is about. In this picture, there is no alt text:

Fig 16 Broken image link which has no alt tag

Although in this picture there is only a brief alt text it could be extended to add more details and even a call to action 
(‘Click here to...’ or ‘Call us to...’) and phone number: 

Fig 17 Alt tag showing and caption added

One last thing can to do is hyperlink the picture (just as you would a phrase) so that if people click on it they’re taken to 
a relevant page; that’s one more bit of link juice.
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3.9 Redirects

When you click on a website link that’s broken, or where the original page no longer exists, you see some sort of ‘404’ 
or ‘Page Not Found’ message. A 404 commonly happens when a page is moved to a new URL and the old link hasn’t 
been ‘pointed’ or ‘redirected’ to the new page. While placing a bespoke message or search box on the page helps, a 404 
increases the chances of a visitor clicking away. In addition, 404 pages mean the search engines can’t spider (search and 
note) your pages properly. 

You may think the odd lost page is neither here nor there for your circumstances. However, another very strong reason 
for you to use redirects is if you have two versions of your site. Let me explain:

•	 You have the domain name MyCompany.com 
•	 You don’t set your website to be either http://MyCompany.com or http://www.MyCompany.com 
•	 ...In this case Google and the rest see these two as two different sites

This matters in terms of SEO, because say you have some links pointing to and within http://MyCompany.com and some 
links pointing to and within http://www.MyCompany.com, then your ‘link juice’ (link effectiveness) is watered down. If 
you are just setting up a site, there are two things you need to do here:

1. Set your site to http:// or http://www (it doesn’t matter which)
2. Get that version of the site indexed with the search engines

If you already have a site up and running and various links coming into both versions, follow steps one and two and the 
implement step three:

3. Redirect the old URL (eg, the http:// only version) so it’s pointing at the new page (eg, the http://www. 
version). This is something your webmaster will be able to do or, if you’re using WordPress or similar, you’ll 
find a plugin to do the work for you.

Another time you might use a redirect is if you initially had your site on a subdomain (such as a blogging one) and have 
moved the content to your own domain name and hosting. For example, you might have used MyCompany.WordPress.
com and now moved it to www.MyCompany.com. In this case, you’ll need to carry out the three steps above.

3.9.1 ‘302’ or ‘301’ redirect?

There are two sorts of redirects we need to discuss here: temporary ‘302’ redirects and permanent ‘301’ redirects. A 302 
should be used purely for temporary redirects – during a specific promotion, for example. Using 302s for the scenarios 
just outlined won’t help you at all in terms of SEO as the search engines don’t accept the redirects as permanent. This 
means you’ll lose any link juice you had and, in some cases, get the site banned.

301 redirects, on the other hand, show the search engines that redirects are permanent; it tells them to update their index...
and all the inbound and internal links. There are various ways to set up a 301 which you can find outlines at sites such 
as http://301redirects.net/ and http://www.webconfs.com/how-to-redirect-a-webpage.php. 

http://301redirects.net/
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3.9.2 Blogger and 301

If you have content on a Blogger subdomain (MyCompany.Blogspot.com), a 301 isn’t so easy as Blogger doesn’t support 
it at the time of writing. Search online to see any updates. I recommend you always start with your own URL and hosting 
but if you want to use a subdomain, I suggest you use WordPress rather than Google’s Blogger. There are other platforms, 
but I find WordPress is Google-friendly. 

3.10 Page loading speeds 

Pages that load slowly increase operating costs and reduce the amount of time people spend on a page – in fact, if it’s too 
slow to load, viewers may click away before the page has even fully opened. Google is now taking page loading speed 
into account in its algorithm. As yet, it doesn’t play a big part, but it’s worth getting it right; your webmaster will be able 
to help you here. Here are a few brief pointers:

•	 Before you upload an image to your site, make sure it has been cropped and resized (fewer dpi)
•	 Consider switching to a batter webhost; cheap, shared ones can be very slow
•	 Compress your pages 
•	 Use caching for dynamic sites
•	 Minimise use of Flash
•	 Make your code more efficient (remove unnecessary white space, etc)
•	 Consider hosting all content on your own site: externally hosted videos, slideshows, etc, will only load as fast 

as the external host is working at that time
•	 Check you have spam-proofed all web forms

There are a number of tools available that analyse your page loading speed and that give suggestions of how to decrease 
loading times; one such is Yahoo’s YSlow (http://developer.yahoo.com/yslow/). ‘Minify’ is a Google solution that, 
‘Combines, minifies, and caches JavaScript and CSS files on demand to speed up page loads’; find it at http://code.google.
com/p/minify/. If you use WordPress, you’ll find it’s handily incorporated into the free ‘W3 Total Cache’ plugin.

http://developer.yahoo.com/yslow/
http://code.google.com/p/minify/
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4 Off-Page SEO 
Off-page SEO is the way of improving your site’s rankings by building up incoming (off-page) links. Thus we can say ‘off-
page SEO’ is ‘link building’. That said, the links between the content you’re linking from and your site need to be relevant/
associated or complementary at the very least. We’ll look at this in more detail in a minute.

As we saw in the pre-read glossary, PageRank (PR) is a part of a link analysis algorithm used by Google. This part of the 
algorithm calculation is based on the number of, the quality of, and the relevance of, links going into a site. Links coming 
from pages with a high PageRank count for more than those with a small PR. These links are a bit like votes; the more 
good votes you have, the more importantly your site is viewed, the higher your PageRank, and the more likely you are 
to do in the SERPs. Note, however, a page in the SERPs with a lower PR may outrank a page with higher PR – there is 
more to off-page SEO than just PR. 

Contact us to hear more 
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4.1 Link Building

In the past, search engines based their rankings on on-page factors such as keywords in your content and metatags. This 
system gradually became abused by those in the know, and they used various forms of ‘keyword stuffing’. Their sites, often 
nothing to do with a searcher’s query, would show in the SERPs; at the same time, genuine site owners generally knew 
little about SEO, so didn’t show in the SERPs... viewers became disgruntled.

As a result search engines, particularly Google, also consider the number and quality of links to your site.

So, why build links? Links help your search engine rankings: they act both as link juice and help determine which words 
you’ll rank for. For example, say there is a link to your site that says ‘click here to find out how to prune your roses’; that 
will help your rank when someone searches for ‘how to prune roses’. In addition, the more people click through to your 
site using these links, the more Google rates your site, especially if they stay on your site for more than a few minutes. 

As well as the link building methods we’re going to discuss, you may find some people just link to you anyway because 
they like what you’ve got (this is always good for your ego as well as SEO). Sometimes it doesn’t occur to people or they 
just don’t know you’re there: in this case, ask if they would be willing to link to your site.

We’ll look at ways you can build these links shortly and first we’ll consider if buying links is a good idea, and the general 
rules for where to get links from.

4.1.1 Paid links

You can buy links but, if Google gets wind of what you’re doing, your site will be penalised. If you’re going to go down that 
route, make sure you know what you’re doing, and make sure you buy lifetime links (rather than ones that will disappear 
after you stop subscribing) that come from sites with related topics., which we’ll look at soon.

‘Buying links’ is not the same thing as ‘paid links’ and, you can augment or just kick start your campaigns with paid 
advertising. The key here is to track the results and tweak them so that you either break even (this has its place as a good 
bit of market research) or return a positive ROI (return on investment).

Paid links come in a few ways:

•	 From within other people’s newsletters/sites
•	 With ‘pay per click’ adverts and banners

You can ask people who have a good list of subscribers or many unique visitors to their pages if you can ‘sponsor’ their 
newsletters or page item. While ‘sponsor’ is a euphemistic term for paying to advertise, sponsorship can help increase click 
throughs to your pages. Links inside people’s newsletters/ezines won’t be seen by the search engines unless the newsletters 
are reproduced on the senders’ sites, but click throughs are. 
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You may have seen banner ads and text ads appearing on sites you have visited – they are usually on pages that offer 
information rather than products. By providing the information, the site owners hope you will visit their pages and, in so 
doing, see an advert and click on it. The site owner gets a small fee per click, and the advert ‘owner’ gets a click through 
to their site. If you place such an ad, you only pay when someone clicks on it. Google calls their version ‘AdWords’. You 
could also approach a site owner and ask if you could pay them a flat fee for displaying your text or banner ad.

Of course, with the right call to action on your landing pages, you can collect the details of the people who visit. Google 
does not like your AdWords ad to link through to a squeeze page, so make a relevant, interesting interim page for them to 
come to, and encourage them to click through to the squeeze page. The key thing here is to keep an eye on your metrics 
(statistics) and test each version of each ad you put up. 

4.1.2 General linking ‘rules’

By and large, aim to get links coming in from one or more of the following:

•	 Sites that deal with the same topic/service/industry as you
•	 Sites that have a high ‘trust’ factor:

 - Educational establishments with a .edu at the end of their domain name
 - Yahoo!
 - Dmoz

•	 Sites that have complementary information to yours
•	 Sites with a high PageRank
•	 Some charity sites

Don’t have links from sites that have nothing to do with the content in yours, and don’t have links from porn or gambling 
sites.

Some links are better than others in Google’s reckoning. Link quality isn’t only determined by relevance and PageRank 
but also:

•	 Where the link is positioned: is it at the top of the page, or shoved near the bottom? Near the top is better
•	 What the anchor text says: links like ‘Click here to find out how to toilet train your labradoodle puppy’ or 

‘Restoring Victorian Armchairs’ will count for more than a mere ‘Click here’ or ‘Click here to find out more’
•	 How many other links there are on that page: are you one of a whole list? The fewer links on the page, the 

better
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•	 What page the link is coming from: is the link on the home page or another prominent page, or is it on one 
that’s nested quite deeply and not often used/visited?

•	 What page the links are pointing to: are they all pointing to your home page, or is each one pointing to the 
relevant page in your site? You need at least 30%+ going to internal pages

•	 Whether the site that’s linking to yours is indexed: a non-indexed site won’t help you. You can tell if a site is 
indexed by typing its URL into the search box; if the site doesn’t show in the SERPs, it’s not indexed

If a site with your link on isn’t indexed, aim to get the relevant page indexed by:

•	 Setting up another site (a blog will be fine)...and then linking to the site in question; make sure you ‘ping’ 
your post; pinging is a way to alert search engines you’ve added fresh content to your site

•	 Or setting up a new Twitter account...and then Tweeting about the page carrying your link 

You’ll notice I said open new accounts: if you link to or Tweet from your main accounts, you’ll be creating ‘reciprocal links’. 
These links aren’t as powerful as one-way links. People used to set up link wheels where the main site A linked to B, which 
linked to C, which linked to D, etc, and finally back to A. These simple link wheels are ‘seen’ by Google and won’t help 
you at all if you’re spotted. You can set up complex ones, but the strategies outlined in this book means you won’t have to.

4.2 How to get good links

First of all, find out what websites are linking to your competitors’ sites:

http://bookboon.com/
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•	 If they are directory sites, you might want to get listed in these directories too
•	 If they are non-directory sites, they may still be worth investigating to see if they want to link to you as well – you 

can but contact them and ask

Of course, for people to link to you, you need to create unique, good quality content. They may see your article and link 
to it without you asking, but you can always point it out to webmasters. In addition, you could offer to write a unique 
article for their site, so long as they carry a link back to your site. Not only will this help in terms of link juice, there are 
unlikely to be many (or any) other links on that page, so making the link to your site count for more.

You don’t need to wait for others to link to you. You can do it yourself through

•	 Your other websites
•	 Directories 
•	 Social media
•	 Bookmarking 
•	 Blogs
•	 Forums
•	 Sharing sites
•	 Articles and news releases
•	 Ebooks and reports
•	 Apps
•	 Google Places

We’ll look at these in turn.

4.2.1 Your other websites

You might have another website and/or blog. Consider sending one way links to your main site. If you have a separate 
mobile (.mobi) site, link to there too.

4.2.2 Directories 

Online directories are a good way not only to get links, but to get ‘citations’. In this context, citations are references to or 
mentions of your business on other web pages – there doesn’t even need to be a link to your website; your physical address 
can do. The directories can be online versions of traditional directories (yell.com, for example, is the online version of the 
UK Yellow Pages), or sites like your local Chamber of Commerce’s. 

In SEO terms, citations can help with your ranking not just because of the link juice they can supply but because they 
help validate your business: you are what you say you are. Citations are especially helpful for helping you rank in local 
searches. You want to be seen on trustworthy sites, so aim to get registered on directories that are well known, have a 
reasonably high PageRank, and don’t contain spam listings. 
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Some directories offer free listings, and some paid – both have their advantages. If you’re worried about cost, go for free 
directories using long tail keywords. Others want ‘payment’ via a reciprocal link – avoid these as they won’t help you with 
your SEO, and may hinder you. Whatever directories you use, bear in mind it will be easier to rank for terms like ‘How 
to groom your flat coat retriever puppy’ than ‘Dog grooming’.

Business association sites aside, there are two main types of directory you can register with: ‘horizontal’ and ‘vertical’. 
Horizontal directories are those that deal with the full range of businesses – just as you would find in the Yellow Pages. 
An example is Yahoo! You can sign up for it at https://ecom.yahoo.com/dir/submit/intro/; your listing needs to be paid 
for, but users rate it well. 

Other horizontal directories include any local directories, Bing Local, Yelp, Yell and dmoz (it takes a long time to get 
listed on dmoz, so start the proceedings now!). It really depends on your business and where you are in the world, so do 
a search on ‘[your country] directories’ to get more ideas.

Vertical directories are those that deal with your general business area or your specific niche. For example, there may be 
directories covering ‘business supplies’, ‘business supplies [your city]’, ‘printers [your country]’ and ‘printers [your town]’. 
Put in a search for your business type (both with and without your town) and see which directories come up on page 
one – they’re the ones to submit your details to. See fig 18 for an example. Have a look at the results on a search engine’s 
page two as well.

https://ecom.yahoo.com/dir/submit/intro/
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Fig 18 Directory listings in the SERPs

There are so many directories around, you may find it helps to pay someone to do it for you. You can find people to do 
this via outsourcer sites like www.Fiverr.com, www.oDesk.com and www.Craigslist.com. Whether you pay someone to do 
the listings for you or do it yourself, make sure you input your personal details on each site with exactly the same format. 
For example, don’t call yourself ‘CM Pages’ on one site, ‘CM Pages Management’ on another and ‘CM Pages & Co’ on 
another – they will be seen as citations for different companies. Make sure you even use the same address format for each 
directory – it matters! By the same token, choose one URL (website address) format and stick with it. 

Unlike with your business name and address, you don’t need to make sure you use the same title and description in 
each directory, but make sure you get the important information in first, as some of the description may get cut off. In 
terms of what you put as your website name/title and description for the listing, bear in mind that’s what will show in 
the results pages: make sure you add natural looking keywords in both the title and description because you want your 
link to be clicked on. 

http://www.Fiverr.com
http://www.oDesk.com
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For example, you may put ‘Cut Office Admin Times by 90% with CM Pages’ as a title, with a description that goes straight 
into the benefits. Alternatively, if you know they’re looking for a specific product, you can have something like, ‘X-Hite 
20b | Best Version yet’ instead.

The wrong way would be to put title ‘CM Pages’ and the description, ‘Welcome to CM Pages. Established since 1979, we 
are confident in our ability to here to make your office tasks easier, and we...’. You’re not only less likely to get seen in the 
SERPs, but even if you are, people will have already started looking at the next listing. 

Finally, make sure you get registered with at least some of the main directories before you apply for your Places listing as 
it can speed the process up. We’ll look more at Places later. 

4.2.3 Social and sharing media

Social media sites allow people to share information quickly, often in real time; these sites usually allow sharing and/or 
networking in one form or another. There are many examples of social sites including include Facebook, Twitter, and 
MySpace. You can see how well you’re doing in the social scene, and how well you are ‘influencing’ through Klout (www.
klout.com). 

Sharing sites allow people to post content for others to view or use and include. YouTube, iTunes, SlideShare, Flickr and 
Scribd are all examples of sharing sites and posting content to these sites can help a lot with your link building.

There’s a lot of overlap between the social and sharing sites, so we’ll deal with them together.

Social media can help you in three main ways:

•	 The link juice you get by linking from social media sites to your main site helps in SEO terms
•	 People searching or browsing on the social media sites can click through to your website, again increasing 

your SEO potential
•	 Social media sites show up in search engine results pages too – it adds to your credibility and ‘authority’ 

when people see your name mentioned several times via a variety of sites 

To encourage interaction and link sharing, make sure you add share and follow buttons on your web pages. Share buttons 
make it easy for people pass on to others what they’ve seen, and follow buttons means a reader can join your group or 
email list and thereby see when you post updates and other news and offers:

http://www.klout.com
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•	 Examples of share buttons are ‘Tweet This’, ‘Like This’, ‘Bookmark This’ and ‘Email This’) 
•	 Examples of follow us buttons are ‘Find us on LinkedIn’, ‘Follow us on ‘Twitter’ and ‘Join us on Facebook’

Example of these are shown below:

Fig 19 Use of Share and Follow buttons

Google is keen on showing links from social sites, so not only do you get your message spread and people joining your 
social circles, an added benefit is that if you have a number of mentions on page one, there is correspondingly less space 
for your competitors to show up. 
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Figure 20 illustrates this point. Each of the listings on page one of this ‘foot care Kings Lynn’ search refer to the Foot Care 
Centre or go straight to their site; other foot care services don’t get a look in. The first of Google’s suggested search terms 
(at the bottom of the SERPs) link through to another SERPs page that is also dominated by the Centre. The listings are a 
mix of their websites, directory listings, Places and social media mentions.

Fig 20 Page one domination
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Inbound links are important for SEO. However, the power of social media in SEO is rising almost geometrically. Like it 
or loathe it, you are surrounded by social media. Its power lies in the fact that its content is fresh and timely – if you’re 
reading this online, you may be breaking off to check on your alerts and updates on Twitter, Facebook, Google+, and 
so on. If you’ve printed this off to read, you may still be receiving alerts from your smart phone. Indeed, you could be 
Tweeting a link to this ebook as we speak.

Why these changes? In February 2011 Google updated its algorithm in a move known as ‘Panda’ – it affected over a tenth 
of the search query results:

•	 Content farms (websites producing a lot of content purely for SEO rather than satisfying the end user) were 
suddenly penalised in the SERPs

•	 Google rewarded content that was original and fresh; social media suddenly became much more important
•	 Google (and Bing) also looked at ‘social authority’; for example, they look at who Tweeted your link, how 

many followers they have, and the quality of the followers!

Google needed to make this move, not least because Facebook, Twitter and Microsoft are all battling to be the search 
leaders. YouTube is also used by many as a search platform, but that is now owned by Google. Not wishing to rely on 
Facebook and Twitter for social search data, Google launched its own social network, Google+, which has become the 
fastest growing social network ever. In January 2012, Google announced its intention to show more ‘personal’ results 
than ever in the SERPs.

There’s a plethora of social media sites; some have more SEO and authority affect than others, but they can all help. Good 
ones to start with are:

•	 Google+ (http://plus.google.com) 
•	 Facebook (www.facebook.com) 
•	 Twitter (www.twitter.com – also use this to Tweet when you’ve updated your website)
•	 YouTube (www.YouTube.com)
•	 Squidoo (www.squidoo.com)
•	 LinkedIn (www.linkedin.com – this is also a very good way to build business contacts and credibility)
•	 Technorati (www.technorati.com)
•	 Wikipedia (www.wikipedia.com – you need to box clever with this as direct links to your site aren’t allowed 

from any articles you write on the site)
•	 Hub Pages (www.hubpages.com) 
•	 Bookmarking sites (such as www.digg.com, www.reddit.com and www.delicious.com )

There are many other social media sites out there – a search will bring one up; look to see if there are any locally-based 
ones too. All the top social media sites have plenty of help pages and videos, and most of them are straight forward enough 
to sign up for and use – just make sure you add useful content.

Let’s look in brief at the first four, and see how they can help you. There isn’t room in this book to talk about the other 
social media, but you will find useful help guides on their sites.

http://plus.google.com
http://www.facebook.com
http://www.twitter.com
http://www.YouTube.com
http://www.squidoo.com
http://www.linkedin.com
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http://www.wikipedia.com
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Google+ is Google’s newest offering: it’s a social network that can help with your SEO and also offers business pages. 
Your connections can be organised into ‘circles’ and you can share content with one or more of these circles. This means 
only people you choose to share with will see what you’ve said in that instance. Google+ also offers chat, hangouts (video 
chat) and Sparks, which aggregates content on specific topics in an easy to read magazine format.

You may have seen site with a ‘+1’ button which, like Facebook’s Like button, allows people to share links. Websites that 
have these buttons have been shown to show up much more in the SERPs, so make sure you install one on your site(s)!

Fig 21 Google+ button

Twitter no-longer has a real-time search deal with Google, but you can still use it to help your SEO and as a valuable 
adjunct to your site. Make sure you choose a ‘real name’ that reflects you or your business because that name will appear 
in the title tag for your Tweet pages and your Twitter profile: use your business name or a keyword if you can. Likewise, 
choose a keyword rich ‘user name’. Along the same lines, use your ‘bio’ well; it’s indexed by the search engines and the 
first few words show in your Twitter page’s description – get those keywords in:
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Fig 22 Twitter account description

Just like your main site needs link juice to help it appear in the SERPs, so does your Twitter profile. Make the opportunity 
to link to your Twitter profile/page with keyword rich anchor text both from your site and other sites. Have the link in 
your ‘signature’ (or ‘bio’ or ‘byline’) if needs be; for example, when you are doing a guest blog post or put an article on an 
article site. When you’re linking from other sites, make sure they’re related to or complementary to your own business or 
subject area, and get ones with a good PageRank if you can.

Make sure you put keywords into your tweets too, making them more likely to show up in searches. Although links within 
tweets are ‘nofollow’, it appears that the search engines ignore the instruction, so you can get link juice from them. In 
addition, if people click on them and go to your site, the search engines also notice.

Facebook: The first thing you need to do is set up a Facebook Business Page, but there is more to Facebook SEO than that. 
Facebook has an advantage over the main search engines in that it returns more personalised results and you can see if 
people found the content valuable. Aim to get people to ‘Like’ your page – the more the better because more people get to 
see and recommend your content, the better you’ll do when someone searches on a keyword to do with your business sector. 

A good way to encourage likes is to provide some content that people want, but that they can access after they have clicked 
‘Like’. There are various bits of code/plugins that can help you do this. Post regularly with helpful comments, content 
and links. When people leave comments on your posts, respond to them, even if it’s only to Like what they’ve written.

As a test, while I was writing this, we decided to get a new SEO site ranked; there is a lot of competition in the UK county 
of Suffolk. This is where we are (day 8) as I get ready to send this book to the publishers:

•	 Day 1: Bought the www.seosuffolk.co.uk domain (note, we were not using one of our older domain names)
•	 Day 2: Did nothing with it
•	 Day 3: Built very simple site and went live
•	 Day 4: Added pages, share buttons, and an SEO plugin which we filled in over the next few days. Posted link 

on one our blogs to tell Google to index the new site

http://www.seosuffolk.co.uk
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•	 Day 5: Google indexed the site. Added one blog post and posted to Facebook and Twitter
•	 Day 6: On page one for two keywords and page two for three others. Wrote about the new site on two other 

blogs, one post each; links to these posts appeared on our Facebook and Twitter accounts (this can be set up 
to happen automatically). One bookmark on Digg
Note, no articles, directories or online news releases yet

•	 Day 7: Using the site’s Share button, posted one status update to LinkedIn. Added link to the site from our 
other blogs

•	 Day 8: Page one for four keywords including ‘SEO Suffolk’, and page two for another

By the time you read this, we will be appearing in many more positions on page one for all our keywords. Now, you do 
it! Just take action on one step at a time, adding more pieces to the mix as you become au fait with them. One thing we 
will be adding soon is a set of videos; read on to see what to do.

YouTube is perhaps the best known of the many video sharing sites, and is being used more and more as a search engine. 
Of course, as it’s now owned by Google, YouTube videos rank well in the SERPs. First of all, set up your own ‘channel’ 
and brand it – make sure you use a logo, avatar or photo, as these help attract more clicks. If you have a Google account 
already, you can use the details from that to set up and log in. There are, of course, many videos on YouTube showing 
you how to get set up with your own channel! Just do a search.

Let’s look at what sorts of videos you can use, and how you can optimise them to get a better chance of being seen.

With regards to what sort of videos to use, just about anything goes, really. The good news is, you don’t need to be a video 
whizz to get your videos onto YouTube. Have a mix of videos that:

•	 Provide information (for example, your Christmas opening hours)
•	 Show people where you are (for example, walking along the pavement, to your door, and in through it to the 

reception area)
•	 Showcase your products/services (for example, your new rot resistant pre-treated timber flat pack sheds)
•	 Show people how to do something (for example, how to put up the shed)
•	 Testimonials (for example, someone saying how wonderful your customer service is)
•	 Slide shows (take a presentation you’ve made, run it on your computer and record the screen)

Add videos regularly and let people know when you’ve done put a new one up. 

Some of your videos can also be featured on your Places page – we’ll be looking at Places later.

Optimising your videos is straight forward to do – and ignored by many businesses, to their detriment. You get the chance 
to use your keywords in YouTube: put in a keyword rich title, description and tags. Put your URL at the beginning of 
the description (include the http:// part); use the rest of the description area to include information about your business/
service and a call to action. You can also fix the location of your business, add annotations, captions and subtitles.
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Unless you’re linking to another YouTube video, you can’t put clickable links on the videos on the site. Nonetheless, you 
can take advantage of what’s there: once you have a few videos up, link them to each other using the ‘Annotations’ feature, 
shown below. This helps your optimisation if people click from one video to the next and at least watch part of it and/
or share the link. 

Fig 23 Annotating and linking your YouTube videos

You can track your video views with Google Insights which shows you views and popularity, demographics, community 
engagement, how people found the video, and which part of your video viewers like most (and least). When you see 
what works best/worst, you can tweak your video content and optimisation accordingly. See http://www.youtube.com/t/
advertising_insight for details.

4.2.4 Social Bookmarking 

Social bookmarking (or just ‘bookmarking’) is a part of social media, but is worth a separate mention because it works 
differently to those media shown above. Like other forms of social media, bookmarking:

•	 Helps you link directly and indirectly to your site
•	 Encourages people to visit to your site(s)
•	 Encourages social sharing (through ‘Tweet This’, and other sharing buttons)

http://www.youtube.com/t/advertising_insight
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This is the one used in the case study above:

Fig 24 Digg bookmark

Use a mix of generalist but very popular bookmarking sites like Digg, Reddit and StumbleUpon*, and more niche 
(‘thematic’) sites: search for one that covers your industry. You can use Twitter and Teetmeme as bookmarking sites too. 

(*It’s worth noting, at the time of writing, that StumbleUpon has replaced MySpace in the top 10 social network sites.)

4.2.5 Forums, networks & blogs

You can gain credibility, authority and link juice by using forums, networks and blogs. Let’s look at them in turn.

GOT-THE-ENERGY-TO-LEAD.COM
We believe that energy suppliers should be renewable, too. We are therefore looking for enthusiastic  
new colleagues with plenty of ideas who want to join RWE in changing the world. Visit us online to find  
out what we are offering and how we are working together to ensure the energy of the future.
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Find forums that deal with your business, or where people will be talking about the sort of thing you offer and take time 
to make helpful comments (without doing any self-promotion). You can usually add a link to your site in the footer of 
your profile so it shows when you make a post. Some of these links are ‘no follow’ so don’t help too much in terms of link 
juice – however, if what you are saying is good, people will click on your link to get taken to your site.

Networks such as LinkedIn raise your profile too. Use your profile page wisely, making sure you at the very least fill in 
your full name and add a photo! You can customise your LinkedIn URL and your sites’ URLs, and connect your account 
with your Twitter account (so you don’t show non-business Tweets, make sure you tick/check the option that says to only 
share tweets that contain a LinkedIn hash tag).

Keep in contact with your contacts, and ask and answer questions as these help raise your profile and build credibility. 
All of these things help promote you and clicks through/visits to your site.

You can use your own blogs and others’ to help with your SEO. Your own main blog, separate or attached to your main 
site, can be optimised in the ways we have discussed above. In addition, make sure you use plenty of keyword rich anchor 
text, linking to the pages of your main site – make sure you link to a variety of (relevant) pages, and not just the home 
page. Your blog can be set up in website format (that is, it can include fixed pages) or just as a blog. Either way, when 
you add a post or page content, make sure you Tweet and Share/Like it. Also include ‘Follow me on Twitter/Facebook’ 
buttons; when people start following you and you show you’ve added content, at least some of them will click through...
which will be noticed by the search engines. Make the post interesting enough that people stay on there for a minute or 
more – adding captioned photos and podcasts or videos can help.

Guest blogging is where you create guest posts for other blogs in your niche or a complementary sector. They benefit 
from getting fresh content on their site, and you benefit because you will be able to include one or more links to your 
site. One benefit is that you get to control what the anchor text in your links say; even if these links are ‘no-follow’, people 
will click on them, so there is some SEO benefit. Of course, when your name starts getting known, people will actively 
search for you.

In addition, find blogs in your field, and make helpful comments on the posts. When you leave a comment, you have the 
option of adding your website URL which will show along with the comment. Do the same thing for Facebook pages and 
other social media queries. Where do you find these blogs? Try a variety of searches:

•	 Search engines, YouTube and Facebook: general (for example, ‘gardening enthusiasts’)
•	 Google, etc: blog specific (for example, ‘gardening blogs’ or ‘blogs gardening enthusiasts’)
•	 Google, etc: your locality (for example, ‘blog + [your postal code]’ or ‘news + [your town]’)
•	 Technorati: great directory of blogs (for example, ‘gardening tips’); see fig 25
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Fig 25 Using Technorati to find blogs in a niche

Article Sites

Article sites can offer link juice and credibility. Before Google Panda, article sites were a quick and effective way of getting 
seen in the Google SERPs, but their effectiveness in that respect has dropped. Nonetheless, they can still be valuable if 
you look upon them as just one part of your SEO campaign. 

Article sites are sites that amass tens to many thousands of articles on anything from a specific niche to just about any 
subject you can think of. Look for article sites in your niche and also explore the popular article sites such as www.
ArticleCity.com and www.EzineArticles.com. Article sites are used both by people who are researching, and those who 
are looking for some ready-made, relevant content to their blogs and sites. Some article sites are now offering videos too, 
so consider uploading some of yours.

By and large:

•	 You are able to use your keywords in your title, extract, body copy and ‘bio’ or ‘signature’; when people go to 
the magazine site to search for that keyword, your article will show up. You can also include a link or two in 
your signature, and sometimes in the body of the article. Searchers will

 - either read your article and hopefully click on your link (make sure you have a good call to action)

http://www.ArticleCity.com
http://www.ArticleCity.com
http://www.EzineArticles.com
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 - or copy and paste your content into their own blog or site – they are allowed to do this, so long as no 
changes are made and your links are kept intact; this increases your link juice and the chances of click 
throughs to your site

•	 You can gain authority and credibility, especially if you become an ‘expert author’
•	 People can sign up to an RSS feed to be alerted when you add another article

Each magazine/article site has its own rules and regulations, so take care to read them. Ezine Articles offers a good 
newsletter series on how to right effective articles, so it’s worth signing up to receive these free tips.

4.2.6 Online news releases

Online news releases are a good way of getting link juice and of getting seen in the SERPs:

•	 If you are providing daily up-to-date news, consider getting onto ‘Google News’; you can find their 
guidelines at www.tinyurl.com/gnewsguidelines

•	 If you want to be in the news, but don’t have enough for daily features, consider writing regular news 
releases – if any get picked up by a news network, all the better

Online news releases differ from offline ones in that they can contain links. Include a photo with a keyword-rich file 
name and caption. 

By 2020, wind could provide one-tenth of our planet’s 
electricity needs. Already today, SKF’s innovative know-
how is crucial to running a large proportion of the 
world’s wind turbines. 

Up to 25 % of the generating costs relate to mainte-
nance. These can be reduced dramatically thanks to our 
systems for on-line condition monitoring and automatic 
lubrication. We help make it more economical to create 
cleaner, cheaper energy out of thin air. 

By sharing our experience, expertise, and creativity, 
industries can boost performance beyond expectations. 

Therefore we need the best employees who can 
meet this challenge!

The Power of Knowledge Engineering

Brain power

Plug into The Power of Knowledge Engineering. 

Visit us at www.skf.com/knowledge

http://www.tinyurl.com/gnewsguidelines
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Your online news releases can be submitted through free or paid sites. The advantage of free sites is that you’re not paying! 
The disadvantages are they are less likely to get into the SERPs (though still can), don’t always stay up so long and often 
don’t let you include links in the body copy. Of course, they still provide link juice.

The advantage of the paid submissions is that your releases tend to stay online for longer. Avoid signing up to a site where 
they will keep your releases up only as long as you carry on paying their monthly fee. Probably the best known and well 
regarded paid online news release site is PR Web; this is US based, but they have a ‘branch’ in the UK, for example.

Make sure you put a copy of the news release on your site. If you do this often, add a ‘media’ page where you have a 
picture, biography and any other relevant details. Media personnel can go to straight this page and pick off information 
without having to contact you; if they want more, they’ll ask. 

4.2.7 Apps

‘Apps’ or ‘applications’ are taking off in the smart phone and tablet world. Smart phones are mobile (cell) phones that allow 
online and app interaction. Apps are an excellent way of getting people to click through to your site, especially if you tie 
yours into local listings or Google maps. Apps needn’t be complex – they can be as simple as letting people know when 
you’ve added content or a special offer to your site; people click on the app and get taken through.

If you’re not a programmer, you can use app-building software or hire a programmer to do the job for you (sites like 
www.vWorker.com have people who will do this). You can charge for your apps or make them available for free, and 
place them on iPhone and Android app stores. As well as using keywords in your listing, Tweet, Like, Bookmark (etc) 
your app. In addition, let your own contacts know the apps are available, make posts, videos and news releases about the 
apps, and Tweet, etc, all these too. 

Getting apps built can be an expensive process and you really need to know exactly what you want to happen before you 
hand over the specifications. In that respect, for most of the smaller ‘traditional’ businesses we do marketing and SEO for, 
we advise them to use other strategies first and leave apps for when the strategies are kicking in. 

4.2.8  QR Codes

QR (‘quick response’) codes are like the bar codes you see on goods in shops, but using squares instead of bars. QR 
codes can contain all sorts of information, including links to specific website pages. In terms of SEO, QR codes are good 
for driving traffic to your site. You might also place QR codes on your pages and add a little to your link building by 
hyperlinking the image and giving it and give a title and caption. 

http://www.vWorker.com
http://bookboon.com/
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If you don’t have a QR code reader on your phone, you can download an app from your phone maker’s site. Hold your 
phone up to this QR code, press the read/OK button, and you’ll be taken to a web page:

Fig 26 Example of a QR code

QR codes are really designed to go on anything ‘hard’: business cards, business literature, posters, key fobs, fridge magnets, 
t-shirts...and even buildings. Smart phone users hold their phone up to the QR code and get taken through to the relevant 
web page without having to key anything in:

Box clever here, and make sure any site links go through to a mobile version of your webpage – many well known, large 
companies have not done this, meaning the smart phone users are trying to load and view sites that aren’t suitable for 
mobiles. We’ll talk more about SEO and mobile phones later.

4.3 Content 

The best way of getting great link juice and increasing your credibility and authority at the same time is to create a 
compelling reason for people to visit your site, and to stay there for at least a few minutes. Content can include:

•	 Articles
•	 Features
•	 News
•	 FAQs (frequently asked questions with their answers)
•	 Updates
•	 Ebooks and reports
•	 Slideshows/presentations
•	 Podcasts (audio)
•	 Video 

You can also offer interactive features such as games and polls.

Videos, podcasts, slideshows pictures, documents – in fact, anything that can be ‘shared’ – can be placed on sharing sites 
(such as YouTube, iTunes, SlideShare, Flickr and Scribd) and embedded on your site, adding to your link juice. Treat each 
piece of content as something that can be optimised, using keywords in your content, metatags and, where available, tags 
and categories. As well as optimising your content, always let people know about it.
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How do you tell people about your content? 

•	 Tell them via your newsletters
•	 Encourage others to link to you and to tweet about, Like or bookmark your content
•	 Say they can use your content so long as they link back to you (this means there may be duplicate content on the 

web, but there will be links and click throughs for you); they could also use the content in their newsletters
•	 Also encourage them to subscribe to your Facebook, Twitter and LinkedIn accounts, etc, and to your RSS 

feed, so you can tell them about any updates and additions

RSS is a web format that distributes your new content in the form of ‘feeds’ to your RSS subscribers; you can ask your 
webmaster to put it on your site. People can subscribe to your ‘feed’ and your content can be syndicated to others’ feeds. 
You can find out more about RSS through a general search or at sites like www.mnot.net/rss/tutorial/. 

Another way is to write up ‘reports’ (ebooks rather than the reports you write for end-of-year or internal use in your 
business) and make a PDF available. In the introduction or footer, encourage people to pass it on to anyone who would 
find it helpful. Include clickable links to your site. You could also have a note in the footer saying something like, ‘Get 
the up-to-date version of this report by going to...’; when they get to your site, they need to sign up with their email to 
get the latest version. 

This means they are on your list and you can email them with more news, tips and offers. Each email can include links 
back to your site or blog. A good way to get people to click on these links is to send a teaser with a ‘...more’ link to the 
remainder of the content. Alternatively, write a ‘what to do’ article, with a link through to the ‘how to do it’ and ‘tricks 
of the trade’ parts. 

With us you can 
shape the future. 
Every single day. 
For more information go to:
www.eon-career.com

Your energy shapes the future.
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To avoid accusations of spamming and so people can unsubscribe at the touch of a button, it’s best to use a proper 
autoresponder when getting people to sign up. Autoresponders and email marketing are beyond the remit of this book, 
but click here to find a Bookboon book explaining the ins and outs of the subject.

4.4 Link baiting

Links can be coming into your site or between its pages. We’ve spoken about anchor text links where you embed your 
link in a sentence. For example, instead of ‘Click here for more’ or ‘for more information, go to www.mysite.com/this-
product-type’, you could put:

‘...we talk more about the best way to prune roses in our pruning section. In the meantime, here are three fab 
ways to arrange them so your visitors gasp in admiration...’

Use keyword link text when you can, without forcing the issue. However, it can appear more ‘natural’ to the search engines 
if you do just put ‘click here’ or the URL on occasion, so use these formats from time to time.

Other ways to get people to click through to your pages include what are known as link baits; that is, linking to highly 
sharable content which gets spread via social media, blogs, news agencies and websites. For example, you could:

•	 Offer access to ‘secrets’ and little known tips and tricks
•	 Have a funny or poignant cartoon or picture, with a link to the full story
•	 Make a controversial statement – just use the teaser so people will click through to see the rest
•	 Talk about what’s in the news at the moment, linking through to ‘insider’ knowledge and comment
•	 Publish a ‘top ten’ of whatever is hot in the news/your industry at the moment 
•	 Offer a free tool, plugin or widget – they need to click through to download
•	 Offer a tool that others would put on their sites to attract/help their visitors; have an embedded link back to 

your site

4.5 Customers

People who have bought a product or service from you or your site can be a good source of links. Assuming they’re happy 
with what you provided, ask them to leave reviews on your Places page (covered later) and/or review sites, and/or link to 
you from their own sites or social media accounts.

4.6  Blogging

While many sites are made using blogging software, it’s worth mentioning blogs in terms of how they can help you. Blogs 
(‘web logs’) can be stand alone or an integral part of your main site. You can also have an on-site blog and other blogs 
linking in to your site. Content placed on blog pages is known as a ‘post’. 

A survey carried out by HubSpot (www.hubspot.com) showed that companies that have a blog have 55% 
more visitors, and B2C companies that blog generate 88% more leads per month than those who do not.

http://www.mysite.com/this-product-type
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Having one or more blogs:

•	 Increases link juice (internal or external links, depending on your site-blog relationship)
•	 Means you can add informative content in a more informal way – this appeals to many readers
•	 Means you can encourage interaction:

 - through the comments sections found at the bottom of a post (make sure you have an anti-spam 
system in place, such as Captcha)

 - by encouraging people to share and link
•	 Adds more pages to your website if the blog an integral part of your site; each post has its own ‘permalink’, a 

page you don’t have to build
•	 Adds regular, fresh content
•	 Helps you be seen as an authority in your field

Blogging is straight forward to do, even if you have no idea how to build a website. There is a lot of blogging software 
out there, including WordPress. I mention WordPress as it is Google-friendly, and there are a lot of sites offering helpful 
articles and videos on how to use and optimise the software.

4.6.1  ‘Virtual real estate domination’ (search engine domination)

Good ‘virtual real estate domination’ or search engine domination (SED) means been seen all over the Internet when people 
are searching for your product or service. For instance, say you breed labradoodles and/or sell all sorts of accessories for 
them: collars, toys, insurance, etc. Someone looking for a family-friendly dog breed may:

•	 Find your site in the organic listings in the SERPs (and click on it if the description is enticing)
•	 See a Google+1 tag on your SERPs listing
•	 See a mention you’ve made in your Google Circles (part of your Google+ account)
•	 Click on to your Places/map page in the SERPs to get an idea of where you are and if you do mail order for 

accessories
•	 See your page on Facebook that has many followers and lots of helpful comments and links to labradoodle 

pictures and news
•	 Come across your squeeze page and download your free report on ‘The 7 Things You MUST Know before 

choosing a Labradoodle Breeder to Buy From’
•	 Look through your ‘How to Train Your Labradoodle’ presentations on video sharing sites like SlideShare
•	 See the puppies you currently have, see delighted buyers, and see how to train your labradoodle and make 

him sturdy, fun toys on video sharing sites like YouTube
•	 Read helpful breed know-how on documents that you’ve uploaded to document sharing sites like Scribd
•	 Go ‘Oo’ and ‘Ahhh’ over pictures of labradoodle puppies that you’ve put onto photo-sharing sites like Flickr
•	 Notice you are mentioned in a number of online directories
•	 Engage with your on-going blog posts about the life and times of your own fun-loving labradoodle, maybe 

leaving responses themselves
•	 See you responding to other people’s blog posts on dog ownership and the best breeds for different situations
•	 Pore over the articles and ‘lenses’ you have on article sharing sites, Squidoo, and more
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•	 See the helpful comments for labradoodle owners you’ve left on forums 
•	 Read and retweet your Twitter ‘tweets’
•	 Come across bookmarks (on sites like Reddit) to your site/posts
•	 Read your news through online news releases
•	 Devour your newsletters and webinars
•	 Respond to your mobile marketing (QR codes, SMSs, etc)
•	 Viewing your online reviews of dog books and products on sites like Amazon
•	 Downloading and reading your online books they are seeing on sites such as Amazon’s Kindle and 

Bookboon
•	 ...the list goes on! 

Can you see here how search engine domination – and we’re including YouTube, Facebook, etc, here – can help you in 
terms of link juice, especially if all of the above point back to your main helpful and informative site?

Link juice is not the only benefit. What do you imagine people will think when they see you everywhere they’re looking? 
They will see you as being knowledgeable, helpful and trustworthy; in short, you will be gaining authority and credibility.

As Google pulls in information from all these sites, in time you won’t just get noticed when people look from site to site 
– you’ll dominate page one!
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5 SEO & Mobile Devices
SEO for mobiles is in its relative infancy; it’s different because the browsing experience for mobile users is different. Almost 
a book in itself, we’ll look at the basics here. First, remember that mobile users are different, so the way you present 
information to them needs to suited to their needs. 

People who are searching for and viewing sites are usually on the go and don’t have the time or inclination to spend a long 
time searching or researching. Nor do they have the comfort of a large laptop or desktop monitor and keyboard – often 
they don’t even have two free hands!

Many websites with a lot of traffic, including popular social media sites, have introduced apps that cut out extraneous 
information, allowing mobile users to use just the main functions of the site.

5.1 Mobile-enabled websites

You can have a dedicated mobile site (www.mymobilewebsite.mobi), or have a piece of code (often available as a plugin), 
that ‘sees’ what device people are using to view your site; if it’s a mobile device, a mobile-optimised version of your site 
is shown:
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Fig 27 Desktop and mobile version of the same web page

If you don’t have a dedicated site or this code, a mobile user has to put up with browsing the desktop version of your site. 
This can be difficult and annoying for them:

•	 It may take a while to load, especially if you have many graphics
•	 Flash, PDFs, videos and password-protected pages usually can’t be viewed
•	 It can be hard to navigate
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•	 The pages may be broken up into multiple segments
•	 The user may need to scroll horizontally as well as vertically or, worse still, they won’t be able to scroll 

horizontally
•	 Pages may be compressed into a format that makes viewing difficult

In these cases, they’re more likely to click away.

People searching Google will probably go via m.google.com (notice the ‘m’, meaning mobile), so having a mobile version 
of your site will increase your chances of being ranked in the mobile SERPs.

5.2 How mobile searches differ

Mobile search is very different to the searches carried out on desktops. Here are a few ways in which they differ:

•	 Many mobile searches are very focused on location, so some search engine apps are now taking your current 
GPS location into account in the searches

•	 Many people don’t bother typing in their searches: instead they take photos (for example, of QR codes) or 
speak them in

•	 They also make good use of ‘click to call’ buttons
•	 Often they will use mobile search apps instead of web search (have a look at www.wikitude.com/tour/

wikitude-world-browser to get an idea of what these apps offer)

Mobile search engines are different too: their algorithms and bots are different to the ones used for traditional SERPs, 
not least because they look at a website in terms of how it would render on the mobile device being used and use that as 
part of their ranking algorithm. This means you need to make sure your content will render well and not push people to 
click away quickly, not least because ‘bounces’ are a significant part of the search engines’ algorithms.

Sometimes, if a mobile-specific style sheet may not be deemed suitable for rendering in a device, or if the search engine 
wants to place your traditional website on the SERPs because it’s so relevant, the search engine will ‘transcode’ the pages for 
viewing on the mobile. They’re often not the best viewing experience and tracking activity on these pages can be difficult. 
Nonetheless, it is better than nothing, and a good temporary measure until you get your mobile site and SEO sorted out.

Here are a few mobile SEO tips:

•	 As you submitted an XML site map to Google, make sure you also include a mobile site map
•	 Make apps to your site or specific functions like booking available
•	  Optimise for local search
•	 Use click to call ads as well as your usual Pay Per Click ads
•	 Optimise page titles, etc, as outlined above
•	 Link both ways between your main site and mobile site, using ‘mobile’ or ‘iPhone’ (or whatever) as your 

anchor text; position it at the top left in case the right hand side of the page isn’t showing 
•	 Keep your code clean, using XHTML if possible

http://www.wikitude.com/tour/wikitude-world-browser
http://www.wikitude.com/tour/wikitude-world-browser
http://bookboon.com/
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•	 Have a .mobi domain. A .mobi domain is a top level domain (like .com is) that’s purely for mobile sites and 
devices (see www.mtld.mobi for details and to see what your site looks like on a mobile device)

•	 Use your own website rather than a web based mobile platform as links and visits to yourwebsitename.
theirplatform.com will benefit the platform site’s ranking and not your site’s

Unfortunately, as yet your mobile content is competing against your traditional site content in search results! Hopefully 
this will change soon. 

Free online Magazines

Click here to download
SpeakMagazines.com

http://www.mtld.mobi
http://bookboon.com/
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6 SEO with Maps
When users do local searches on Google, Yahoo and Bing, a map will often come up. Being seen on a map on page one of 
either of these search engines increases your chances of being seen and of people clicking through to your site (or phoning 
you). Google’s ‘Places’ is probably the most important of the three, so we’ll look at that first and in a bit more depth.

6.1 Google Places

Google Places is the ‘place’ Google gives you, and it’s free: optimised properly, it can show up on page one of the SERPs. 
It includes a ‘pin’ on an accompanying map, and links through to your main site and your Places page. The page itself is 
both a synopsis of your business and a potential showcase of what you have on offer.

Places listings show when anyone is doing a local search, and most often very close to the top of page one. They not only 
help you gain more visibility, credibility and increased traffic but also give you a very good chance of appearing with – or 
even above – large competitors. If you have a Google account, you can have a Places page. 

You may find the look and positioning of Places listings change from one month to the next. This is Google testing various 
algorithms and is nothing to worry about if you have optimised your listing. Before you claim your listing, make sure you 
are appearing on at least a few directories for the keywords that you want to use in the Places listings. Google likes to search 
for ‘citations’ to see you are who you claim to be: finding citations (mentions) will speed the whole process up for you. 

(You may even find Google has started the process for you! Search for your own key term and see if your business appears 
on the map along with a link that says, ‘Business owner?’):

Fig 28 How to see if a Places page has been verified

Once you get your Places, start filling in the details. Do the bare minimum until your account has been verified: verification 
takes place via postcard, phone or text (it varies as to whether you get the choice). Once you have entered the supplied 
PIN and had your account verified, add more details. In terms of SEO, however, make sure you:

•	 Use the same format for your details as you have on the directories
•	 Use carefully researched keywords for your chosen categories; you must use one from Google’s own list, and 

then you can add more of your own
•	 Make full use of the ability to add 10 pictures and five videos; Google makes this very simple to do – just 

make sure they are optimised before you add them

http://bookboon.com/
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•	 Set your location and the area in which you work; for example, internationally, nationally, your location + 50 
miles, or just within your town; if you’re working from home, you can opt to hide your location

•	 Google will pull in reviews from other sites if appropriate, but also make sure you encourage people to leave 
reviews on your Places page (they will need a Google account for this)

6.2 Yahoo Local 

Yahoo also offers a map listing that’s tied into its search results; currently it’s only available in the US. Yahoo offers a free, 
basic listing, but the ‘enhanced’ features need to be paid for on a monthly basis. The basic listing allows you to add your 
contact information, hours of operation and your products or services, so use your keywords well. While the volume of 
searches is somewhat less than for Google, the listings can often convert well, especially if you appear on review sites; 
Yahoo indexes review content so if your keywords are showing in the reviews, they can be pulled in to show on your 
Yahoo Local page.

6.3 Bing Local 

Bing’s Business Portal listings are tied to map features that are quite like Google’s. In addition, they offer even more helpful 
features such as a mobile website, coupons and custom menus (for restaurants and bars). Optimise the features in much 
the same way as you have your Places listing and make sure you have reviews (if possible) on sites like Yelp, as Bing pull 
these reviews into their listings.

... BrowserTexting

SMS from your computer
...Sync'd with your Android phone & number

SMS from your computer
...Sync'd with your Android phone & number

SMS from your computer
...Sync'd with your Android phone & number

SMS from your computer
...Sync'd with your Android phone & number

Go to 

BrowserTexting.com

and start texting from 
your computer!

FREE
 30 days trial!
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7 Tracking & Testing 
What do we mean by tracking and testing in SEO? Tracking is when you watch response to your SEO: you watch:

•	 How many click on each incoming link, and which links get ignored
•	 How long people stay on each page
•	 How many click on the link(s) in the page
•	 Who calls you
•	 Etc

‘A/B split testing’ is where you test one thing against another. For example:

•	 Changing one word in a link
•	 Changing the size/colour/wording of a button
•	 Changing a headline 
•	 Changing the guarantee
•	 Free phone or local rate number
•	 Side bar or no side bar
•	 Position of graphics
•	 Photo showing human/no human
•	 ‘About us/me’ photo showing dog/no dog (it can make a big difference!)
•	 Etc

When testing, you need to change one variable at a time; if you change two or more, you won’t be able to analyse the 
results. In time, you may be able to introduce multivariate analyses, though you will need specialist software for that.

7.1 Why track and test?

You may think you have a good idea of what will work best. This could be based on your past experience, a gut feeling, 
or what’s worked for someone else. However, you could be losing out a lot of traffic and conversions if you follow that 
thinking. We test a lot and each time try to predict the outcome...and are very often wrong! When tracking and testing, 
look at the data/metrics and work with them. Track from day one. 

7.2 What to Use to track and test

There are many bespoke, paid solutions out there, but I suggest using these in the first instance; sometimes that will be 
all you need:

•	 For your website: Google’s Website Optimizer; sign into your Google account and go to www.google.
com/websiteoptimizer, and see the explanatory video and notes. You get the data as numbers and in 
graph form

http://www.google.com/websiteoptimizer
http://www.google.com/websiteoptimizer
http://bookboon.com/
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•	  For your emails and website: Google Analytics shows you how many have clicked onto your pages, where 
they clicked through from (a search or link in your email, for example), how long they stayed on the page, 
and if they went to another page. Sign into your Google account and go to www.google.com/analytics, and 
see the explanatory video and notes

•	 For AdWords ads: The tools supplied within your account allow you to see which variation of an ad is 
working best. Get an AdWords account at http://adwords.google.com (or .co.uk, .de, etc)

•	 Any A/B split testing facilities your autoresponder services offer: Autoresponders automate the signing 
up, sending out of emails, and unsubscribes of your email campaigns. Try www.mailchimp.com and www.
aweber.com. Usually you can only access the testing facilities when you are paying slightly more (for more 
features and/or because you are sending out many emails)

7.3 Tracking keywords

Researching keywords and looking at competitor sites can be time well spent. However, nothing replaces tracking what 
is happening on your site. Make sure you track your website traffic from the outset. The easiest way to do this is sign up 
for the very helpful, free tracking tool called Google Analytics.

You are given a bit of code to place on your site on your site and are able to track:

•	 How many come to your site
•	 Where they came from (country of origin and link they clicked)
•	 How long they stayed on a page
•	 And more

Go to the analytics site (www.google.com/analytics) and look at the Product Tour in the first instance:

http://www.google.com/analytics
http://adwords.google.com
http://www.mailchimp.com
http://www.aweber.com
http://www.aweber.com
http://www.google.com/analytics
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Fig 29 Google Analytics product tour

If you find visitors are clicking away almost as soon as they reach a page, you need to rethink your content and keywords. 
Even if you are doing well, tweak until you get even better results.
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8 Summary & Conclusion
A lot of people are put off by SEO because they think it’s hard and time consuming. The good news is, you can start with 
little bits and work your way up – you do not need to know everything and have all components in place before you start 
– just look at the case study in chapter 5 as a case in point.

In summary, here is what you need to do:

•	 Find the keywords that people use to find businesses or services like yours
•	 Build a site where the content is original, updated regularly, and relevant to the keywords people are 

searching on
•	 Take care with layout and make use of graphics
•	 Use internal linking, making use of keyword rich anchor text
•	 Encourage people to share your pages/posts and to join your Twitter, Facebook, LinkedIn and newsletter 

accounts
•	 Use tags and metatags to optimise your site and content
•	 Use redirects if necessary
•	 Submit an XML map to Google, and a mobile version
•	 Set up and use social media and sharing sites accounts
•	 Get relevant links (again using keyword rich anchor text) coming into your site from other good websites, 

social media sites, news sites, and sharing sites
•	 Comment on forums and blogs and link back to your site
•	 Make sure links go to different pages of your site and not just the home page
•	 Have a content-rich page as the landing page coming from a Pay Per Click ad; keep squeeze pages for other 

times
•	 Have a mobile enabled version of your site or a bespoke mobile site
•	 Claim your Places and Local listings and optimise the pages
•	 Track, test, track, test, track, test...and keep doing it

See SEO as an essential but interesting part of your marketing effort and you will soon attract more website visitors, clients 
and customers, and referrals. Enjoy it, and outsource any bits you don’t have the time or inclination for, and you’ll find 
your SEO campaign slotting nicely into place.

Have fun!
Jacqui Carrel
Partner, Cinnamon Edge
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